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OVERVIEW

 China’s health system has seen significant reform in

the past decade to provide its population with

greater access to care and new medical

technologies.

 The CAGR of China’s Medical Device industry from

2009 to 2014 was over 20%, well ahead of the 4.1%

CAGR projected for the global market.

 An ageing population, lifestyle changes, increasing

awareness of diseases and the growing affordability

of health insurance coverage have acted as primary

drivers for the aforementioned trend.

 Institutional investors and large technology

companies have invested millions into this industry;

but opportunities remain for companies with

unique/niche or leading technologies.

Drivers

1.
An ageing population, growing wealth and rising middle class and rapid

urbanization are driving the growing demand for novel medical devices.

2. Healthcare reforms have provided a policy framework that has opened

additional market segments for foreign players.

3. An increasingly educated population and growing awareness of chronic

diseases is driving the need for personalised and smart devices that can better

manage chronic diseases and support healthy lifestyles.

4. Mergers & acquisitions and partnerships with foreign companies are

accelerating the pace of innovation and the adoption of new healthcare and

medical technologies.

Barriers

1.

The market is fairly developed, with strong competition from low-cost local

providers, technologically-advanced multinational companies and private

Chinese companies.

2. Overseas companies are disadvantaged by a lack of understanding of the

policy environment and local distribution channels for medical devices.

3. Advanced technologies and solutions from overseas must be adapted to the

local market and take into account China’s internet infrastructure.

Sector Characteristics

 Consumer diversity. Income levels, generational
changes, regional differences and buying
behaviours contribute to wide differences in
consumer profiles and preferences. The consumer
profile is more similar to Europe in terms of diversity,
with strong absolute economic growth.

 Tiered markets. Nature of health sectors for all
stakeholders varies dramatically among different
tiers of cities. Business strategies must be adapted
to local business models and distribution channels in
order to “go deep”.

 Critical and multi-layered role of
government. Government plays a pervasive role,
multi-layered but not monolithic. There is significant
value for healthcare players to understand, align and
leverage onto China’s health policy agenda.

 Digital and innovation. High potential in digital
and analytics for private and foreign companies. In
recent years, significant innovation in digital health
was driven through leading Chinese technology
companies “BAT” (Baidu, Alibaba and Tencent), with
the goal for China to leapfrog through innovation.

 Public and private care providers. Public
hospitals still dominate the market but face capacity
constraints and structural challenges. Private
providers are fast emerging as a result of growing
demands and governmental support.

€550 billion:
over 6% of GDP.
Healthcare-related
spending in 2015
(approx.)

Space to

engage.
Digital and new
technology are
revolutionising the
traditional healthcare
industry, creating more
and dynamic spaces for
players to engage.
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Sources: 1. Policy research based on China’s Ministry of Health, General Office of the State Council.
2. CAGR and market growth rates based on forecasting by EvaluateMedTech and PwC analysis.
3. Sub-sectors size estimates based on preliminary market research on medical device trends for the elderly, telemedicine, and dental products.

Key Business Opportunities for EU Companies

1.

Offering devices to assist elderly people and manage chronic diseases. Although health spending has

risen, the rapidly ageing population is intensifying the strain on the public sector as the healthcare system

struggles to cater for a rising number of patients with chronic diseases. The market is estimated at €11 billion

and growing. Local players seek high-end technologies as a differentiator.

2. Offering smart medical devices. Devices upgraded from traditional medical devices based on advanced

software and big data. One of the fastest growing segments in the next decade, with an estimated market size of

over €40 billion.

3. Offering ICT for Healthcare, such as electronics, sensors, high-density memory, micro-

electromechanical systems, and new combinations of existing devices. Estimated market size of

approximately €4 billion in 2015, highlighted by high annual growth rate at 21%. ICT for Healthcare is a priority of

the State Department’s 5-year strategic development plan. The market is expected to double/triple by 2021.

4. Offering telemedicine and remote health monitoring. Home-based care, telecommunication networks,

radiographs, internet based diagnoses and education represent an approximate €1.5-2.5 billion market in China.

Local companies seek solutions that combine traditional treatments with internet and telecommunication

networks. This sub-sector is still in its early stages in China.

5. Offering nanotechnology healthcare, including nano-medicine, nanomaterials, nano-bio device,

nanoparticles etc. This sub-sector has been prioritised as a key development field by the Ministry of Science

and Technology. Although it is difficult to estimate the exact market size, applications in precision medicine, DNA

sequencing, targeted cancer therapy and pharmacology have attracted funding from investors. Local firms seek

state-of-the-art manufacturing solutions to lower the cost of nanomaterial synthesis, and are considering

acquisitions of start-ups with technical patents in the US or EU.

6. Offering dental products. Includes dental diagnostic and preventive technologies, oral hard tissue disease

treatment technologies, regenerative medical technologies and dental laboratory technologies. The market in

China is estimated at approximately €0.7 billion in 2015, with a double-digit growth rate in recent years.

7. Offering wearable devices, medical information, remote medical services and mobile health. These and

other related segments will enjoy a 5-year golden development period supported by a policy framework: “Healthy

Chinese Cloud Service Programme”, a specific practice of “Internet Plus” in the health service field, presented

under the National Health Service System Programme Outline (2015-2020) by the General Office of the State

Council on 30 March 2015.
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Key Local Players

Top Chronic Diseases
in China

High Blood Pressure

Diabetes

Heart Disease

Cerebrovascular Disease

Disease of Digestive System

Rheumatoid Arthritis

Respiratory Disease /
Asthma

Cancer

* Chronic diseases with the highest
prevalence. Based on the China
Healthcare Year Book.


